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Simple	Model	of	Science	Communica,on	

Knowledge	

CraPing	messages	

Channels	



Assump,on	

People	weigh	up	evidence	and	make	decisions		
based	on	facts.	

By	Mbiama	(Own	work)	[CC	BY	3.0	(hPp://crea2vecommons.org/licenses/by/3.0)]	



Deficit	Model	of	Science	Communica,on	
and	Personal	Decision	Making	

Public	Awareness	 Public	Understanding	

Expert	Understanding	

AWtude	 Behaviour	



Public	Awareness	 Public	Understanding	

Expert	Understanding	

AWtude	 Behaviour	

Providing	informa,on	alone	is		
unlikely	to	persuade	

	











Effec,ve	communicators:	

•  set	objec2ves	
•  consider	audiences	
•  benchmark	success	

•  evaluate	and	reflect	



Nutrients	
protein	
iron,	calcium,	magnesium,		
trace	elements	



Low	glycaemic	index	

Lower	fas2ng	insulin		



Vitamins	

sprou2ng	–	vitamin	C	&	A	

B	vitamins		
thiamine,	niacin,	folate	



High	fibre	

Decreased	serum	total	and	
LDL	cholesterol		



Gluten-free	





Evalua,ng	Impact	
Media	response	
•  Column	cen2metres	published:	488.5	
•  Number	of	readers:	approximately	905,000	
•  Radio/	TV	air	2me:	approximately	105	minutes	

	



Evalua,ng	Impact	
Book	Sales	

	

cookbooks sold by UWA Press
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Evalua,ng	Impact	

Web	hits	
•  Busiest	month	-	

April,	2004	with	
8,563	requests	for	
pages.	
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Evalua,ng	Impact	
Challenges	
•  Have	the	book	and	these	campaigns	made	any	

difference	in	peoples’	lives?	

•  Anecdotal	informa2on:		

	

“Thank	you	for	wri/ng	such	a	
wonderful	book…	It	has	been	three	
months	now	and	I	have	lowered	my	
cholesterol.	I	know	legumes	will	always	
be	a	major	part	of	my	diet.”					

(apprecia2ve	reader	from	Melbourne)		



Integrated	Model	of	Science	Communica,on	
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Like	us	on	Facebook	
nzgardenbirdsurvey	









Take	home	messages	
1.  Facts	and	informa2on	will	not	ipso	facto	persuade.	

2.  Effec2ve	science	communicators	consider	their	
audiences.	

3.  Effec2ve	science	communica2on	resonates	with	
people’s	iden2ty.	



Thank	you!	
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